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Reconciliation
Working Group

As the sole graphic designer on the

CAMH Reconciliation Working Group
SI{\AH{I\‘H2EE£;'5I2§ND RECONCILIATION
1

(RWG), I collaborated closely with

2 3

RW ANNUAL
REPORT 2022-23
looking back, moving forward

uihors: Carley Lennox, Diane Longboat, Eva Katz, Goji Anandarajah, Heather McKee, h
Karleigh Darnay, Kayan Yassine, Kristen Yee, Miguel Amante, Sam Karami Cam

the committee to design various
projects, including annual reports,

event designs, an Indigenous-inspired
recipe booklet, the CAMH Truth and
Reconciliation Action Plan and the

CAMH Land Acknowledgements. | also
commissioned indigenous artists and
art directed them to create illustrations
for these projects.

* RWG Annual Report
- Land Acknowledgements

- Indigenous-inspired Recipe Booklet

Art Direction / lllustration / Branding /
Digital / Print

Lisa Boivin

RWG Annual Report
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Guidance for Honouring the Land and Ancestors Through

Land Acknowledgements

]"i-"l-

CAMH Land gement

CAMH is situated on lands that have been occupied by First Nations for millennia
lands rich in civilizations with knowledge of medicine, architecture, technolog)

and extensive trade routes throughout the Americas. In 1860, the site of CAM|

appeared in the Colonial Records Office of the British Crown as the council ground
of the Mississaugas of the New Credit, as they were known at the time.

Today, Toronto is covered by the Toronto Purchase, Treaty No. 13 of 1805 with th
Mississaugas of the Credit.

Toronto is now home to a vast diversity of First Nations, Inuit and Métis who enric
this city.

CAMH is committed to reconciliation. We will honour the land through program
and places that reflect and respect its heritage. We will embrace the healin
traditions of the Ancestors, and weave them into our caring practices. We wil
create new relationships and partnerships with First Nations, Inuit and Métis and
share the land and protect it for future generations.

Honour the Land Acknowledgement as a v

W

>

component of your even.
‘Suzanne Keeptwo, Métis Artst and

When and where should land acknowledgements take place?

Land acknowledgements shoid be delivered at session, establishing the land and historical
the beginning of formal gatherings, either in-person  context as foundational to the rest of the
or virtual, and especially when members of the sessions.”

pubiic are invited. This couid include a workshop,

a guest speaker, or a recorded event. A land
acknowledgement is not required at internal working
meetings.

- Written documents: Land acknowledgements
should also be included at the beginning of
major written documents accessible to the
public, such as annual reports, corse materials

 Offsite or virtual gatherings: The organization's  and Board of Trustee meeting materials.

officialland acknowledgement should be used,
and additional notes specific to the gathering
location o place where the person delivering the
acknowledgement is located may be included

. Honour the intention: When preparing
for a large event or gathering, a land
acknowledgement must be present on the
agenda. Inviting someone to delver the land

- Series of gatherings (for example, a course or  acknowledgement should not be a last-minute
multi-day conference): The land acknowledgement  task or an ask that falls on Indigenous staff
should be highlighted at the beginning of the first  members.

F s
nger period of time, open i

new information about the land, such as a map, facts about a local body of water or a teaching that
has been shared by the First Peoples of the land being visited."®

If asked to self-introduce as a participant, share what territory or treaty you are positioned in. If you
are unsure of the traditional territories in which you are situated, consider connecting with local
communities or visiting some of the resources shared within this gui

Ify

Consider including a brief land acknowledgement as part of your email signature. Here is one
‘example: “CAMH s situated on lands that have been occupied by First Nations for millennis fands rich in
civilizations with knowledge of medicine, architecture, technology and extensive trade routes throughout
the Americas. The site of CAMH appears in colonial records as the council grounds of the Mississaugas of
the New Credit (as their name in 1860), today known as the Mississaugas of the Credit.”

camh Land Acknowdedgements 7

AR AR

an audience receive a
wledgement

Look up, listen

®

Put your phone
? ks
=
=

=

Create space to
reflect on your own
connections to the land

Pay attention

CA AN

‘A

camh

Land Acknowledgements 12

Land Acknowledgements
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camh/Reconciliation Working Group

FOOD IS
MEDICINE

RECIPES FOR RECONCILIATION

CONTENT

Roasted Acorn Squash Soup
Chicken Pozole Soup
Jerusalem Artichoke Soup
Haudenosaunee Wedding Soup
Carrot Ginger Soup

Zucchini Bison Lasagna Rolls.
Cedar Braised Bison
Pulled Venison Sandwiches
Three Sisters Succotash
Mexican Quinoa Stuffed Peppers

Haupia (Hawaiian Coconut Pudding)
Salmonberry Gelée

Mixed Berry Wild Rice Stuffed Baked Apples

INDIGENOUS AND INDIGENOUS-INSPIRED
RECIPES FOR 2024

GLOSSARY
Sacred Foods of Indigenous Nations in Ontario

Curated by Red Seal Chef-Rick Powless-Oneida Nation,
Bear Clan, Six Nations Grand River Territory and
CAMH Elder-Kahontakwas Diane Longboat-Mohawk Nation,
Turtle Clan, Six Nations Grand River Territory

ROASTED ACORN
SQUASH soup

46
20 mins.
1hr
1 hr 20 mins

INGREDIENTS

+ 2 acorn squash, halved and seeded
+ water, as neede

+ 3tbsp unsalted butter

+ 1large sweet onion, chopped

rge carrot, peeled and chopped
. e garlic, minced

+ 3% cups low-sodium chicke
+ %4 cup half-and-half

+ Y2 tsp ground nutmeg

+ Y2 tsp ground cinnamon

+ 1 pinch salt and ground black pepper to taste

DIRECTIONS

1. Preheat oven to 400 degrees.

Arrange squash cut side down in a baking dish. Pour enough water
into the baking dish to cover the bottom.

Bake squash until easily pierced with a knife, about 45 minutes,
Remove from the oven and cool until easily handled. Scoop flesh into a
bowl and set aside.

Melt butter in a pot over medium-high heat. Add onion, carrot and
garlic; cook and stir until onion has softened and turned translucent,
about 57 minutes. Pour chicken stock into the pot; st in squash and
simmer for 20 minutes.

Fill blender halfway with soup mixture. Cover and hold lid down; pulse
a few times before leaving on to blend. Puree in batches until smooth
and return to pot.

tir in half-and-half, nutmeg and cinnamon; season with salt and
pepper. Thin the soup with water if desired.

»

o

6 Food is Medicine - Recipes for Reconcilation -~ SOUPS

CHICKEN POZOLE SOUP -
6
15 mins.
25 mins.
40 mins

NGREDIENTS

+ 1% thsp olive oil

1 medium red onion, chopped (1 % cups)

+ 15 jalapenios, seeded and minced (optional)
-3

arlic clove:
chill

minced (1 tbsp)
«der, or more to taste

+ 1 tsp ground cumin

- Geupso

w-sodium chicken broth

- 1(145 07) diced tomatoes

+ Salt and freshly ground bl

P

+ 2% cups diced cooked chicken

1(29 0z) Lyed Corn, drained and rinsed

+ % cup chopped cilantro

+ 1 tbsp fresh ime juice

SERVE WITH DIRECTIONS

+ % cup shredded cheddar cheese 1. Heat olive oilin a large pot over

+ 6 tsp sour cream medium-high heat. Add onion and

+ Lime wedge sauté 5 minutes, then add jalapefios,
+ 4oz tortilla chips garlic, chili powder, and cumin and

sauté 1 minute longer.

Pour in chicken broth, tomatoes and
season with salt and pepper to taste.
Bring mixture to a boil, then reduce
to medium-low, cover and simmer
until onions are soft, about 10
minutes.

stir in chicken and lyed corn and heat
through, about 1-2 minutes. Stir in
cilantro and lime juice.

To serve: top with grated cheese, slice
oflime and sour cream.

IS

Food is Medicine - Recipes for Reconclation -~ SOUPS 7

Indigenous-inspired Recipe Booklet
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CAMH Diversity,
Equity, Inclusion

DEl initiatives were a core focus during my
time at CAMH. | collaborated with various
committees and Employee Resource Groups
(ERGs) to develop branding for organization-
wide events like Black History Month, Pride,
and Indigenous History Month. Additionally,

| led design efforts for significant projects
aligned with CAMH’s mission, such as the
Truth and Reconciliation Action Plan and the
Dismantling Anti-Black Racism Strategy. |
also partnered with Spiritual Care Services
to create resources to support Jewish and
Muslim employees during major holidays.

- Black History Month

- Pride Month

- National Indigenous History Month

« Truth and Reconciliation Action Plan

- Dismantling Anti-Black Racism Strategy
- Jewish and Muslim Employee Resources

Art Direction / Illustration / Infographic / Social
Media / Branding / Digital / Print / Swags

HISTORY

camh
e ok e o o e -

HISTORY

d 4 44 4 4
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d d 4 d 44 dddd4a

camh

@Pride
Rainbows and Stars

on our.inpatient units! . i
, Please join Keke Freshroll Keke Freshroll and
and the CAMH Pride her friends will come
v Committee virtually to around right after the
= ~ get your bingo game on! event to deliver the
~ . — prizes to the winning
June 27th to July.1st b partcipants!

inpatients and .
L, outpatients. Connect with unit statf
portunity for phtients to s Rk rmers dotalls.

[ LIVE Wednesday, June 15 from 2:00 to 3:00 p.m.)

R Sl
ﬁsﬁs? i

#MentalHealthisHealth
Resources to support
your mental health

Pride Month

Eva Katz Portfolio | DEI
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National Indigenous History Month

Presented by the Aboriginal Caucus and the Reconciliation Working Group

Two-Spirit Peoples -

Panelist: Dr. James Makokis

camh

Live Dialogue on the Film Kimmapiiyipitssini:
The Meaning of Empathy and the Opioid Crisis in First Nations

Opening Ceremony Moderator

Diane Laura

Panelists

=
&l

Dr. Jonathan Dr. Esther

i il g Lirkiibes
Wiedneadry, Juns 3, 3003 1 1300 - 140001

e /g

::?16 2m Inviting our Relations Moderator: Heulwen Ann Williams Longboat Gagnon Bertram Tailfeathers -
P Back into the Circle Traditional Opening: Cynthia White -
o ' [l '
National Indigenous History Month ; :
June 9 Peace and Fri ip - Russell Diabo, Bob Goulais alHeaMh < Hen R
12-1 pm Realizing the Vision of Turtle Island Moderator: Dr. James Makokis
Traditional Opening: Walter Lindstone
June 14 Virtual Sweat Lodge Teachings Panelist: Cynthia White
12-1 pm with Traditional Healer Moderator: Daphne Horn
P Kawennanoron Cynthia White Traditional Opening: Lisa Wabange
Ani: Health Toronto will be hosting
gunezs ples Day a ground breaking Virtual Celebration
U2
Panelist: i §
June 24 Anishinaabe Knowledge anelst; Joe Pitawanakwat 2 N -E t I U n a |
12-1pm | And Culture As The Cure Modergtor: Sandy Brooks H
P Traditional Opening: Loretta Assinewai-Fox , I I_I d i g E n u E
June 29 Spirit of Sport - Physical Well-Being ;ﬂgfj;ﬁ;ﬁ::g‘:;:&::"y Babstock, Rilee ManyBears I I | EtD ry M 0 nth
12-1 pm for Mental Well-Being N

Traditional Opening: Walter Lindstone

Email reconciliation@camh.ca for more information

June 2 12-1 p.m.
Two-Spirit Peoples - Inviting our
Relations Back into the Circle

Dr. James Makokis
Medical Director of Shkaabe Makwa, CAMH

National Indigenous History Month

Nathional Indigenous History Month

Eva Katz Portfolio | DEI 6



TRUTH AND RECONCILIATION ACTION PLAN

CAMH has publicly stated its commitment to reconciliation, including Calls to
Action #18-24 from the Truth and Reconciliation Commission of Canada.
Our statement outlines corresponding actions in alignment with

One CAMH: Strategic Plan 2020-2023.

w

IS

CAMH TRUTH AND RECONCILIATION

PLAN 2020-2023
1 2

A comprehensive review of
all poicies and practices to
ensure they () embody an
antiracist, antk colonial and

reconcilation agenda
in al policies

Reviewing all CAM

orientation materlals to

ensure they reflect CAMH'

legacy as a colonial

nsticution and.

ria Safe services
ment t reconclation Al for

Enhancing healing | 1
programs that are
culturally and
cally-based,
n

and patient ant
family centered for
First Nations,Inuit

-
Pureny
CincSa

H
&

Appointing a Rece
Review Committe

s hations,
Iiciaing foundtiona e
e amsacoms andfomies

anti-oppression traini
and indigenous Cultural
Safety training for all
CAMH staff and physicians
including follow-up
coaching and mentoring

environment

Ky Pars: Pu Afars Ecaon
P 8.6 ke Mo,
ANt Leadstp o, it
.4t SorgCate

One CAMH: Strategic Plan 2020-2023

Board of Trustees.

reconcilation

WHERE WE NEED TO GO
OVER THE NEXT THREE YEARS

1. Create an environment where:

 allFirst Nations, Inuit and Metis staff and physicians feel safe at work.
- all GAMH staff and physicians have a clear understanding of how the legacy of colonialism, as well af
resiliency, impacts mental health and substance use, and recognize their duty to actively and daily ca

out the wiork of reconciliaton.
This will happen by:

1.1 Disseminating tis action plan to CAH staff and
physicians with a clear demonstration of support
from CANH leadership.

1.2 Ensuring the CAMH land acknowledgment s
visible in al builings.

1.3 Reviewing all CAMH staff rientation materials to
ensure they reflect CAMH's legacy as a colonial
instiution and its commitment to reconciliaton.

1.4 nitiating foundational Indigenous ani-racism/
anti-oppression training and Indigenous Cultural
Safety raining for all CAMH st and physicians,

of monitoring ane

Koy patrs: a2 sk
Conmitn,Potnaned
Feconclaion kg

Volres, i i 218

including fol hing and mentoring

1.5 Priortzing resources available for CAMH staff and
physicians to undertake training that willassist them

A pprsin Vot Goug e

e & Vel Carmite, Pl Al

in developing core clinical competencies
to reconcilation and Indigenous health
1.6 Ensuring that CAMH' intranet contains ¢
all material to support taff and physici
and report on actions taken on reconcili
Along with hospitals across the Toronto ¢
oping a confidential way for hospitl staf
1o report incidents of racism through a s}
Anti-Racism Secretariat and Ombudsper
specting Indigenous cultural safety and 1
investigate and respond to al incidents.

3

Key Partners: Pubiic Affars, Education, People
Shkaabe Makwa, CAMH Executive Leadership
Just Steering Committee:

2. Create an environment where First Nations, Inuit and Métis patients and families

feel safe to receive CAMH services
This wil happen by:

2.1 Conducting a comprehensive review of all policies

and practices to ensure they () embody an anti-racist,

anti-colonial and anti-oppressive framework, (i) do

not result in re-traumatization and (i) embed CAMH's

reconciliation agenda in al polices.

2.2 Expanding race-based data collection and methods of

collecting data to inform care.

3. Ensure accountability for meeting targets asso

This will happen by:

3.1 Appointing a Reconcilation Review Comittee that
reports annually o the Board of Trustees and the

Execuive Leadership Team through a work plan and
report card on the progress of the organization toward

reconciliation.

3.2 Supporting the integration of monitoring and
evaluation of reconcilation actions within vider
CAMH performance metrios

3.3 Pursuing jont niiaives and mutually supportive work

among the Reconciliation Working Group, the Fair
& Just Steering Committee, the Horizontal Violence,

2.3 Enhancing healing programs that are culturally and

linguistically-based, and patient- and famiy-centred
for First Nations, Inuit and Métis patients, addressing

mental health and substance use challenges.

Key Partners: Fair & Just Steering Committe,
People & Experience, Offce of Health Equity, Shkaabe
Makwa, Performance and Analytics, Cinical Services.

ciated with CAMH’s reconciliation agenda

Anti-Racism and Anti-Oppression Working Group,
and the Safe & Well Committee. A member of the
Reconciation Working Group will it on each aligned
committe.

3.4 Ensuring there is a dedicated section on camh.ca for

materials related to CAMH's reconciliation agenda,
including a location that publicly tracks our progress.

Key Partners: Fair & Just Steering Committee, Performance
and Analytcs, Reconciliation Working Group, Horizontal
Violence, Ant-Racism and Ani-Oppression Working Group
and the Safe & Well Comittee, Public Affairs

Truth and Reconciliation Action Plan

Eva Katz Portfolio | DEI
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A Strategy of Fair & Just CAMH

Prepared by the Office of Health Equity and the Anti-Black
Racism and Mental Health Advisory Committee

Health redefined.

Position mental health at the centre of health care.

w to patient, family and ing. We impr
access to integrated care, answer the most diffcult quesuuns about mer
illness and remove barriers to belonging, Together, we choose hope.

Mental health is health.

Courage, respect and excellence

DISMANTLING

Dismantling Anti-Black Racism

©

6 060606

RESULT 3: FOR CAMH

AMENTAL HEALTH SYSTEM, INSIDE AND OUTSIDE CAMH, WHICH AIMS TO ELIMINATE
UNFAIR TREATMENT FOR BLACK POPULATIONS.

In order to pursue the goals of this strategy, it is crtical for CAMH to first build a supportive
infrastructure from within and a mental health system outside that can deliver change.

CAMH leadership must acknowledge and add
and staff at CAMH, Leadership needs w© make an active commitment to suppurt the work of

mpion next steps put forth by
this strategy. This leadership Cammiment must nclode investing in dedicated resources for
this work and that will support the

strateg,such as new plies 0 exlcly adtres antack racm Leadersip il do s
by supporting the strategy, deve\opmg policies to address anti-Black racism at CAMH, a

k

Our Priorities:
Results CAMH Wants to Achieve

Launched in 2019, Fair & Just CAMH is a hospital-wide initiative committed to advancing
diversity, eqmtyann inclusion at CAMH. Fair & Just CAMH builds on recent initiatives for
change. Itis a priority action within CAMHS strategic plan,

ensuring that the strategy is d linked to
These indicators will e reported on annuall o the Board and the Ant-Black Racism and
Mental Health Advisory Committee.

Priority Area 3.1: CAMH will use its voice as a health system leader to help ensure

CAMH works with p and funders to hes and
helps guide the evo\uucrv of e mental heath e, CAVH il use oot posiion
10 advocate for improvements i racial isparities in social determinants of health, access to
Services, and outcomes from treatment for Black populations. In addition, CAMH houses
innovative programs suich as SAPACCY, which can be modelled and delivered in community
settings. Established in 1994, SAPACCY provides support and counselling to Black youth and
their families who are dealing with mental health and addiction concerns.

CAMH will use its voice to advocate for better social conditions for Black populations
in order i [ rates.

CAMH will work wi of Health to ensure
tabig to and uptake of i for Ontario’
Black populations.

‘GAMH will work with the Ontario Ministry of Health and the Mental Health and Addictions.
Centre of Excellence to ensure equitable access to and uptake of new child mental health
services for Black populations.

‘GAMH will work with the Ontario Ministry of Health to develop mental health funding models
that better meet the needs of Black populations in Ontario.

Dismantling Anti-Black Racism

One CAMH.

This strategy, which aims to dismantle anti-Black racism at CAMH, is part of the Fair & Just
initiative, bringing together necessary changes at the organizational, staff and clinical levels

RESULT 1 RESULT 2
FOR FOR STAFF
PATIENTS AN EQUITABLE
WORKING
FAMILIES ENVIRONMENT
B FOR BLACK STAFF
PATIENTS AND

FAMILIES THAT Is
‘SAFE, ACCESSIBLE
AND EQUITABLE

RESULT 3
FOR CAMH
AMENTAL HEALTH SYSTEM, INSIDE
AND OUTSIDE CAMH, WHICH AIMS
TO ELIMINATE UNFAIR TREATMENT
FOR BLACK POPULATIONS.

Dismantling Anti-Black Racism Strategy

Eva Katz Portfolio | DEI
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Supporting
Jewish employees during
Yom Kippur

Yom Kippur - Yom Kippur is the holiest day

of the year in the Jewish calendar, translating to
“Day of Atonement”. During this 26-hour period,
observers may abstain from a number of
activities such as eating and drinking, and
spend the day in temple or synagogue.

Jewish employees may want time off on or
around Yom Kippur. Please work with staff to
accommodate any request for time off where
possible.

camh | Yom Kippur Guide - Employees

While Yom Kippur is a day of fasting, the day

before may be spent eating and preparing

for this holy day, through activities such as:

- Eating honey cake, to mark the beginning
of a sweet year

- Giving extra charity

- Lighting holiday candles

Where possible, make room for Jewish
employees to reconfigure their schedules to
accommodate specific prayer, fasting and feast
times, as well as other customs.

Be mindful of employees who may be fasting,
which can result in symptoms like headaches,

nausea and feeling faint. Keep meetings to under

an hour or include break times.

2 M)

fave a Meaningful Fast

Supporting Muslim employees

during Ramadan

Definitions

Ramadan - the ninth month of the Islamic
calendar, observed by Muslims worldwide as a
month of fasting, prayer, reflection and community
Sawm - fasting, without food or water, from
sunrise to sunset

Suhoor - the pre-dawn meal, the timing of which
will change depending on the time of sunrise as
the month progresses

Scheduling

Where possible, make room for Muslim
employees to reconfigure their lunch times,
breaks, and shifts to accommodate mealtimes
and prayer times, especially at the beginning
and end of Ramadan.

The beginning and end of Ramadan are
dependent on when the first visible crescent
moon is seen, so Muslim employees might not
know when fasting will start ahead of time. This
may also be true of when Ramadan ends, and
when the feast of Eid is held.

Most shifts will overlap with multiple prayer times
and/or mealtimes. It is not unusual for Muslims
who do not observe prayer at other times of the
year to observe them during Ramadan.

Suhoor and Iftar are family- and community-based
meals, and accommodations may be requested to
allow Muslim employees to break their fast

at home.

camh | Ramadan Guide - Employees

Iftar - the post-sunset meal, the timing

of which will change depending on the time of
sunset as the month progresses

Eid-ul-Fitr - one of the most important
holidays of the Muslim calendar marking

the end of Ramadan

Holidays

Accommodate vacation requests
where possible and plan for absences.

Muslim employees may want time off on or
around Eid. This may also be a good reason for
ateam celebration a few days after Eid, when
Muslim employees are back to work.

Fasting

Keep meetings to under an hour or include
break times, and avoid scheduling long
meetings near sunrise or sunset.

Fasting is hard and may result in low energy.

During the month of Ramadan, Muslim
employees might not fast, or might take a break
from fasting, for a variety of reasons, including
but not limited to: menstruation, pregnancy,
breastfeeding, medical reasons, and travel. After
Ramadan ends, those who had to take a break
from fasting may want to make up those fasting
days; others may not.

To respect their privacy, don't ask Muslim
employees why they aren’t fasting on a
given day.

20

Ramadan Mubarak

Jewish and Muslim Employees Resources

Eva Katz Portfolio | DEI
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Shkaabe Makwa Integration

Ganpbel
-NOW ~ A Ganbing Fsporss P
Program (Kenora ~ Rainy River District) Research
Insiute
Communcatons

camh “
cau  Commniy engagement: o Suicce. ot Today.
Foundation Board rarutment
 onorratons

«Patient data
«Polcy development

Inpatient-
Outpatient
Care

 Fair and Just
. Vel CAMH Partnorsips

ta Vioence

«Reconcl wing Group

- Health Equty Training Program

T — Waage Shkaabe
« Clive Chamberlain Fund

n ECHO OV ot et s
HeGan Makwa  inegrated Care

v st Support

 Mertal Weliness Strategies ~Recovery College
(Saugeen & Walpoe Isand) - - Education Sub-C
) s ol Institute for ¥
SO NG5 ot oot stte tor coucaton . n Technol
Policy .
+UTiDalla Lana Population Research y
Heallh Guest Lecture -Rev A

A o cour
«San'yas Inig Jural Safety Pogram

Shkaabe Makwa at CAMH is Canada’s
first hospital-based center dedicated

O C u I u rG I I re S O n S ive | n i i G ive S dorwnmog E[D\Anwsav; Evnu; KN Péﬁ::ff ! Ot Sty Pty Progn
to culturally-resp tiatives,

~Websile Adninistiator

promoting health justice and
wellness for First Nations, Inuit, and

a Launch of
Shkaabe Makwa - Centre for
First Nations, Inuit and Métis Wellness

Métis communities. As their brand camh

mental health js health

amlbassador, | collaborated with

Members of the CAVH Aboriginal Caucusstanding

Anishinaabe beside he Mississaugas o the Credt Timelne.

the team, adhering to their graphic DIRECTOR's MESSAGE #-0

Happy  Good  Ue
Nanaadawelgaszawak wikmaomaadizad

CONTACT INFORMATION

Toronto,

guidelines, to produce work including VR et

brochures, posters, social media

Health s being healed menall,

| camh
Inukeitut mal’/va

AN MDD
Inuusiqattarnia pimmariuvug
" good mind, health relationships,

posts, infographics, and pull-up

n Shkaabe Makwa Facebook Page

camh

the person s valued by a he people
bq n n e r s mental health is health and has a purpose in the community November 12, 2020
Michif Cuatiewesomtaln ot
2 Saant Kisikwaanink o Sonts e arol =
Nertal Healt s Heath” care, research,and ystem-wide iniaives.

o onek . Ccamh

- Shkaabe Makwa social media post Anishinaabe

a - 3 e Shkaabe Makwa
* Shkaabe Makwa Integration
infographic

camh Shikaabe Makwa

WORKFORCE
DEVELOPMENT

TELEMENTAL HEALTH
SERVICES

The Reconciliation Working Group Presents:

“They are being healed to live a good life,

Shkaabe Makwa pull-up banner
Shkaabe Makwa brochure
Shkaabe Makwa event posters

Art Direction / lllustration / Branding /
Social Media / Digital / Print

to think healthy, be physically well,
and have a good heart.”

Cree
Meh-tooh-nen-chi-gun- mi-noh-pa-ni-win
minoh- aya-win- ani-mah

“Health is being healed mentally,
spiritually, emotionally and physically.”

Inuktitut
ABPBND ™ AL DS
Inuusiqattiarniq pimmariuvug
“A good mind, healthy relationships,
the person is valued by all the people
and has a purpose in the community.”

Michif

La Saantii Kistikwaanihk la Saanti

Mohawk

Ata’karitahtshera’nen’ ne:’e ne Ka’nikonhri’:i

“Health is Good Mindedness.”

People who are homeless and have a mental

Ilness ae often ulnerable, without access

0 needed senices. Many do not have proper

dentication, nclucing OHIP cards, and may be

fearful of the health care syster. Even f they do.
d

consitent followup care, partculrly when they.
cantafford transportation and the medications
they are prescribed. Some people who are home.
less are not connected to community support.
Symptoms of thirlnesses may only further iso-

WELLNESS INNOVATION

Leading the design, development and delivery of
high qualty training materials tha are directy
Informed by communty knowedge and cultureD
based clnicalpracice.

Organizing an annual learing and wellness gath-
ering to support Indigenous helpers.
Workdng i the ied of health and wellness, with a
focus on menal health & addictons.

orceDeveloprert raners 1
thei way o faciate traiing.

Hubs In
Aoy e The Hubs aderess needs eoed
o mental health, substance use, primary care and
education.

Supporting five Firt Nations communiies to
develop mental wellness strateges using commu
iy driven data and funded by Ontari's Health
Systems Research Fund.

Providing twolday indperson training for
Indigenous service providers on the GAIN Q3
MI ONT. Trainees are matched with a Shkaabe
Makwa certfied Qualty Assurance Reviewer as
part of the three month certfcation process.

A part o the Telemental Health program,
(CAMHS Telepsychiatry s delvering realltime
et care via secure video conferencing, Ths
innovative and effective mode of health services.
delivery bridges geographicaldisparties and
improves access o psychiatric care by partner-

Health Teams, o provide direct and indirect
clent care, and Keewaytinook Okimakanak
Telemedicine (KOTM, to provide care to clients in
First Nations communites in Ontario.

Adresses mental and physical wellness from the
perspective of wholism and supports front ine
care providers n First Nations, Inut, and Méts
communits.

For the next launch date and for more Informaton,
please check out:
camh.echoontario.ca/programs-fnim

RECONCILIATION
WORKING GROUP &
GUIDING DIRECTIONS

The CAMH Reconcifation Warking Group coor-
cinates fim seres, panel discussions, Lunch and
Learns and a speaker seres with ncigenous
content experts on currentsystems and the
importance of trauma informed, culuraly re
evant praciceinthe field of mental healh and
wellness,

‘Guiding Directions is CAMH's plan to strengthen
our pracices & partnerships with First Natons,
Inuit and Metis. The plan includes fifty-seven
recommendations for change in cinical services,
training,research, education, Indigenous student
practicums and internships, and the recrultment
and retention ofIndigenous staff members

A conversation with Jesse Thistle

Guest speaker
Jesse Ti

n.':-a-“

ASHESL®

Opening Ceremony
Dia at

n Shkaabe Makwa Facebook Page
Thursday, April 29, 2021

Watch for the F8 ive ik n the events sectio of th Daiy Broadeast,
For more nformation please conact
AnASL interpreter wilbe vailabe

camh Shkaabe Makwa

Eva Katz Portfolio | Shkaabe Makwa
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CAMH Public
Events Marketing

Working closely with the CAMH Volunteer
Services, | spearheaded the design of
significant internal campaigns aimed at
engaging both patients and staff.

The CAMH Suits Me Fine Fashion Show
features patients proudlly modeling
clothes from the Suits Me Fine boutique.
It's an empowering moment for patients
to walk down the catwalk at a public event
attended by staff.

The CAMH Pet Therapy Dog Show invites
patients and staff to meet and interact
with therapy dogs and their owners, who
also stroll down the catwalk together.

- CAMH Suits Me Fine Fashion Show
+ CAMH Pet Therapy Dog Show

Art Direction / lllustration / Branding /
Digital / Print / Swags

A
_ STy
‘ Shssion
O Assion ‘ c%s%n N
C%%” | 2023 |

Join fashion icon Jeanne Beker as CAMH patients
strut their stuff on the catwalk featuring a selection of
items from the Suits Me Fine boutique.

| =

SPECIALTHANKS su\ts me ﬁ,’e

FASHION SHOW

Jeanne Beker

Thursday, May 3, 2018

Don't miss your chance to win fabulous door prizes!

Thursday, October 5, 2023 | 1-2 p.m.

1025 Queen Street West
Arrell Family Foundation Auditorium

www.camh.ca/suifsmefine

#suitsmefine2018.

Sssion
Sashion

, 2023 ‘
1 Hosted by Jeanne Beker
Thursday, October 5, 2023 | 1-2 PM

kot o geeros sposer

www.camh.ca/suitsmefine

2%18 Suits Me Fine Fashion Show

YEAR OF THE DOG

VOLUNTEER RESOURCES PET THERAPY

4

|
PET
THERAPY
2418 PROGRAM
YEAR OF THE DOG Volunteer Resources

SAVETHEDATE
DL TS NOV. 21, 2019

20

CAMH THERAPY
DOGS FOR YOU
TO MEET AND GREET!

VOLUNTEER RESOURCES
PET THERAPY

SPECIAL GUEST HOST: VALERIE PRINGLE

THURSDAY, DECEMBER 6, 2018
ING GYMNASIUM

BELL GATEWAY Bl
100 STOKE:

camh SUPPORTED BY:
PEFSMART
| camh | Charities

camh | Cff | camh

FOUNDATION

Pet Therapy Dog Show

Eva Katz Portfolio | Public Events Marketing

il



CAMH Logos and
Typography

For various internal projects and public-facing
products, | managed to balance creating a unique
identity with adhering to the house brand guidelines.

Here are a few examples of the logo designs, on brand.

+ Caring for CAMH

- techconnect portal and service desk
+ CAMH Shkaabe Makwa

« CAMH Pride ERG

+ CAMH Jewish ERG

+ CAMH Asian ERG

< LIFT / FUTUR en téte

+ CAMH Suits Me Fine Boutique

- Creative on Queen Art Festival

llustration / Branding / Digital

>

o N
=C
o1

“tech

connect

walk-up service desk

A

2 CAMH
JEWISH
EMPLOYEE
RESOURCE
GROUP

o
S e

| [\

Caring for

CAMH

. h
. F:%%nect

online service portal

ASIAN
e\\\\‘//‘/ EMPLOYEES

- RESOURCE GROUP

Jcreative

on Queen

Eva Katz Portfolio | Branding
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CAMH Co-brdnding camh X Tse100
and Partnerships

In my role, | was involved in major partnership
initiatives between CAMH and external organizations,
collaborating closely with both our internal
communications team and external partners.

The CAMH X TSO partnership orchestrated a live,
Indigenous-led musical event with the Toronto
Symphony Orchestraq, featuring Yo-Yo Ma and
Jeremy Dutcher, to promote peace and healing.

The CAMH x CBC partnership aimed to engage
youth nationwide by encouraging personalized
playlists for mental health support within schools.

The CAMH X YouTube initiative aimed to spotlight
mental health topics and elevate CAMH’s presence

on the platform, in which | created a variety of eye-

catching and informative thumbnails to market P——
AUTISM:

the videos.

+ CAMH X TSO

+ CAMH X CBC

° CAMH X YOUTUbe y & A Lommon manis ~

P o [l
o poople
el o vl

WPt oo 1 rased] |
| i ey b |
y

Art Direction / lllustration / Branding / Digital / Print

Eva Katz Portfolio | Branding 13



CAMH Brand Material

As an in-house designer at CAMH, | enhanced our
brand guidelines developed by an external partner
and acted as a dedicated brand ambassador.

| designed a variety of client-facing materials and
corporate communications, ensuring consistent
adherence to brand guidelines.

| also offered regular consultation on various internal
and external projects to ensure brand compliance.

Here are a few examples of my work:

The CAMH Patient and Family Resource Booklet was
created in collaboration with the communications
team. As the first resource patients and families
receive at CAMH, it was essential to establish a
warm tone and provide clearly laid out information.

| created a set of flat design icons to improve the
booklet’s usability and accessibility.

Branding / Digital / Print / Visual Identity / lllustration

camh

Welcome to the Centre for Addiction and Mental Health

Information about CAMH for patients and families

v,
1 Supporting families
1 About CAMH
e
-
14 Indigen
15 Your legal rights 7

15 CAMH Bill of Patient Rights
16 Psychiatric Patient Advocate
Office

Learni
12 High school education

Bill of Patient Rights core principles
. Right to be treated with respect
. Right to safety and protection from harm
. Right to dignity, independence, and self-determination

. Right to high quality services that comply with standards

1
2

3.

a.

5. Right to clear and supportive communication
6. Right to be fully inf

7. Right to direct
& Right to support

9. Right with respect to research and teaching

10. Right to make a complaint

You can read the full Bil of Patient Rights at www.camh.ca/patientrights, or ask your care team for

lent Advocate Office (PPAO) is a Ministry of Health program that protects and
and entitlements of Ontarians with mental liness through advocacy, rights

The PPAD ofice at CAMH fstaffed by two patient aduocates and arights adser, ol of o are
endent from CAMH, The patie for patients staying at CAMH about
theiregal ight an tements Gre omentan dqua\ A Setite
rights adviser meets with patients staying at CAMH if their legal status ch
ad viser will explain what the change means and what legal options are avail2ble to challenge this
ange.

You can contact he PPAO office at CANIH at 416 S358501 ext. 33099; o vt the webste ot
www.ontario.ca/page/psychiatric-patiet

16 CAMH Patient & Family Welcome booklet

CAMH Welcome Booklet

Eva Katz Portfolio | Branding
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The CAMH Connexions newsletter
is a quarterly publication. |
collaborated closely with the
Communications and First
Impression teams on its creation.
The goal of this newsletter is to
keep the Queen Street community
informed about CAMH's latest
news and developments, while
maintaining a tone that reflects
transparency and clarity.

Branding / Digital / Print /
Visual Identity

Sunrise Challenge

From May 29 - June 2, 2023, we're kicking off the
third GAMH Sunrise Challenge. This

As Canadsts largest mental heath teaching hospitel
and research centre i its field, CAMH

invites Canadians to wake up with the sun while raising
money to support the groundbreaking mental health
research and sicide prevention initiatives happening
at GAMH. By rising together and rallying our friends,
family and co-workers behind the cause, we can
change the way the world sees and treats mental
ilness.

sets the standards for care, research, education

and leading social change. With a dedicated staff of
more than 3,000 physicians, clinicians, researchers,
educators and support staff, GAMH offers outstanding
ciinical care tomorethan 37,000 patients each year. The
GAMH Sunrise Challenge has raised over $3.7 milion
o fuel research breakthroughs, transform patient care,

and show people with mental ilness they're not alone.

Psychedelics and Mental Health Panel Discussion

g D—

Bl Parterdal i dobd il Paalim

% e & M

Continue the
conversation online

‘camh.ca/neighbours
redevelopment.feedback@camh.ca
Please join our local community emaillist by

emailing communityevents@camh.ca.

f v

camn cambnen

ANCRAAANA o?g:r:_’o?_i%°*°°°*°°o?¢°1°“°°°°°c“‘°°?°~°°?°c—9‘°°’f‘ CAMH's recommendations to mayoral candidates

Hippie Vintage Clothing Market - The Hippie Vintage Clothing Market
is a family friendly vendor market with a diverse set of offerings including
vintage, art and smalbath goods, including food and beverage. A

ht

Light
~ specifically for patients. The market will be hosted in the TD Commons at
Queen Street and Shaw Street. You can find the market open from 12:00
pm - 6:00 pm on the following days:

Saturday, August 19

Saturday, September 23

Saturday, October 14

Saturday, November 4

Wow -On June 14,
we invite you to join us at GAMH from 12:00-4:00pm for our 2nd annual
Pow Wow. This event is being put on as part of National Indigenous
History Month. This year's theme is Honoring Ghildren and Youth, so
we invite you to bring your familes! Al are welcome. The event will take
place at the TD Commons Park (at Queen Street and Shaw Street).

This event is rain or shine. We thank you for your cooperation as there
may be some noise and music as part of the event,

tofoforolenefolerodenefoderolonolodorelonolodey

Doors Open Toronto - On May 27 and 28 between 10:00am - 5:00pm,
GAMH will participate in the Gity of Toronto's annual Doors Open Toronto

historic, cuttural, and social significance open their doors to the public
This year's theme is What does a city sound lke?. A guided outdoor
tour will ighlight the: healing nature of sound in a patient's journey to
recovery. You wil tour our natural park-lie setiings, experience musical
performances by talented artists from Workman Ats, leam about the
culturally therapeutic healing nature of drumming and music in the care
provided by CAMH's Aboriginal Services and other GAMH musical
partnerships. We hope you wil join us!

=IF

mental health is health

With Toronto facing a mental health crisis and the most
wuinerable Torontonians suffering, GAMH is challenging
Toronto's mayoral election candidates to commit to
urgent actions to adr and improve the
lives of all Torontonans.

the crs

“Our health system and social system have reached
a breaking point,” says Dr. David Gratzer, CAMH
psychiatrist and co-chief of the General Adult Psychiatry

and Health Systems Division. “We are experiencing an
increase in demand for emergency services specifically
related to psychosis and methamphetamine use.”

GAMH is proposing Toronto mayoral candidates
commit to supporting evidence-informed  solutions
that target serious mental iiness and substance use
disorders and can make an immediate impact. CAMH's
recommendations e

Carmih

CAMH recommendations

Kicking off

Spring 2023
]

Community Events

oOeaocg%OovoOcao %Ooao%voc_qyoao%aoc,qﬁomooaom

We are very excited to welcome our local community.
back 1o outdoor events this season. Our vision is to
foster an inclusive and welcoming campus for patients,
family, staff and the community. Hosting events that
welcome everyone on campus is one of the ways we do
that. Please drop by the GAMH information table if you
have any questions.

Toronto Flower Market - The Toronto Flower Market

vides an opportunity to celebrate and suppor
Ontaﬂo grown flowers and plants, where growers and

s

camh

florists can connect directly with the GAMH community.
‘The market will be hosted in the TD Commons at Queen
Street and Shaw Street. You can find the market open
from 10:00am - 3:00 pm on the following days:

Saturday, June 10
Saturday, July 15

Saturday, August 12

Saturday, September 9

Saturday, October 7 (Thanksgiving weekend)

mental health is health

1D Redevelopment Update

We're now entering the fourth and final phase of our
historic redevelopment, This phase, also known as 1D,
will include two new GAMH buildings at our Queen
Street West site, the Secure Care and Recovery
building and the Research & Discovery Gentre. We
currently are working on the design, planning, and
municipal approvals, and are renovating existing
spaces i various buidings to prepare for the build

In preparation for the next phase of work, we are
relocating some of our services within our campus. You
may notice some fencing around construction work
areas within the campus and in some of our buidings
if you are visiting, walking your dog o stroling through
the campus. These are small scale projects that mainly
impact internal GAMH patients and staff.

Coming this fal, construction work on campus will
become more dynamic and lively, especially around
our Community Centre. The Community Gentre wil
be the location of the future Secure Care & Recovery
buiding, and vill be demolished at the end of 2023

Some of you may know that CAMH just celebrated
our 25th anniversary! We're proud to see how far
we've come through redevelopment work to transform
our campus into a place where lfesaving care and
treatment can lve alongside groundbreaking innovation
and research. Thank you for your patience and support
as we enter ths final phase. As always, you can reach
us at redevelopment feedback@camh.ca.

CAMH Connexions Newletter

Eva Katz Portfolio | Branding
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Support Service

Lavender Support: specialized support
after a crisis event.

Led by Spiritual Care, Lavender Support brings
specialized support, promoting psychological
safety, to CAMH teams and groups. This service
is available following a crisis event to provide
support to staff.

camh

You can request Lavender Support for your team
or unit after:
- Expected deaths
+ Unexpected deaths such as suicides or overdoses
* Injuries to clients or staff
- Catastrophic events
+ Psychological injuries such as difficult codes
 Chronic stressors and burnout
+ Moral injury
 Crisis situations or incidents

¢

camh |
accredtation

Next Visit:
June 19-23, 2023

CAMH Accreditation branding

A

bad For more information, please contact spiritualcare@camh.ca '

E-Leader Email Banner

ALL-STAFF

Come join Sarah and special guests to celebrate

the launch of Connected CAMH.

(OBaNd 2,

President & CEO of CAMH

CONNECTEDCamh (Host)

Join us for a panel
discussion, catered
food and games!

and other special guests,

Town Hall Digital Screen

If the session(s) will be in-person, make
arrangements for an appropriate private
space that accommodates your
interprofessional team.

&
Step 4 - Spiritual Care Services staff will
facilitate the Lavender Support session(s).
Team members will have an opportunity to
discuss what they need to help them move
forward, and will be encouraged to seek
appropriate follow-up support.

t4
Step 5 - You can arrange follow-up Lavender
Support sessions for your team on an
as-needed basis.

| have more questions
about the Lavender
Support Service!

Who can | talk to?

'g!'.? camh

{QCAMH [

Support Service

Shawn Lucas, Manager

of Spiritual Care Services
Shawn.Lucas@camh.ca

will be happy to answer your
questions about Lavender
Support Services and any other
questions you may have about
CAMH's Spiritual Care Services.

Lavender Support: specialized
support after a crisis event.

For more information,
please contact
spiritualcare@camh.ca Led by Spiritual Care, Lavender
Support brings specialized support,
promoting psychological safety,

to CAMH teams and groups.

ts

e cesuport QO
for your team or unit after:

g:i' « Expected deaths.
« Unexpected deaths such as
or overdoses ‘
CAM H * Injuries to clients or staff
auvenaer

Support Service

camh

CAMH Lavender Support Services for Staff,
digital screen, brochure and pull-up banner

lmh iy v—
i e

i
ALY nF

.mHI“
ri.| [ ||'|r

i
{QCAMH [

Support Service

Lavender Support: specialized support

after a crisis event.

Led by Spiritual Care, Lavender Support brings
ialized support, p i i

safety, to CAMH teams and groups

You can request Lavender Support for your team
or unit after:

- Expected deaths

- Unexpected deaths such as suicides or overdoses
 Injuries to clients or staff

 Catastrophic events

+ Psychological injuries such as difficult codes.
 Chronic stressors and burnout

+ Moral injury

- Crisis situations or incidents

&

@', For more information, please contact
al spiritualcare@camh.ca

el el dal ya gty

CAMH Hadavelnpmant

Discovery & Recovery

Redevelopment Branding

Eva Katz Portfolio | Branding
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CAMH [ Youth Wellness
Hubs Ontario

YWHO Networks, an innovative virtual platform
co-designed by CAMH, incorporates input

from young people, families, service providers Check cod e
young peopie, ' P ' YWHO Virtual Hub!

e-health scholars, and government. It offers PRk o el Tets
VWHO Virtwal Hul! youth @ carrefours @

integrated, age-appropriate youth services, wellness | bien-atre
hubs pour les jeunes

emphasizing mental health support.

As brand ambassador for YWHO, | inherited

their guidelines and produced diverse ~

The right services at the right time
in the right place.

branded materials—brochures, social media
posts, banners, and infographics—ensuring

Fall 2021

consistency with the brand identity. 3 511"

Health Equity and

* YWHO map infographic Anti-Racism

All YWHO sites are committed to

Health Community Skills and
and Wellness and Support Well-being

Counselling Employment Recreation and
social programs
Substance use Trades training
support Leadership
development

. . I h del’s f I
- YWHO social media cards oty and avtraciam which ncoder

o The ongoing collection and application

* YWHO brochure

o Collection and reporting on
sociodemographic data to establish
— a clear picture of each site's service
* YWHO pull-up banner
* Prioritizing clinical and cultural services . Kenora
that reflect diverse population groups. . Timmins
e Quality of youth centered care, no . Windsor-Essex

matter which site they visit. . Chatham-Kent
. Eastern Champlain

Food
Primary care collaborative
Pe— p Volunteer
Care navigation Housing and opportunities
settlement
Peer support
Education

(v]

ol § ¢ »
/ (= ‘i é
n /e
. . Inclusion of First : f:;‘;;:LTE':;"“’ Contact us! _
Visual Identity Nations, Inuic & Métis e, Onboarding O bmmivepmiiinn st

. Renfrew County Ma n ua I

. Guelph-Wellington

Branding / Digital / Print / Signage / Infographic / Engagement and " aien

As part of YWHO's commitment to the
engagement of First Nations, Inuit and
Métis youth and families, Shkaabe Makwa,
at the Centre for Addiction and Mental
Health has supported the creation of
YWHO's Provincial Indigenous Youth and L
Family Advisory Circle (PIYFAC) as well as For general inquiries, please a @
YWHO's Indigenous Working Group. email info@youthhubs.ca or Yﬂl;l‘h ;.ﬂ"ef‘t’“"
isif wellness ien-etre
visit www.youthhubs.ca hubs pour les jeunes

Eva Katz Portfolio | YWHO 17



Freelance

KAPLAN « LAW is the law firm of Ari Kaplan,
recognized as an expert in Pensions and
Benefits Law.

| collaborated closely with Ari Kaplan, Principal
of Kaplan Law, to create branded logos for his
law practice and his mediation podcast and
an icon set for his Mindfulness Handbook.

+ Kaplan Law brand logo
+ Family on Air Podcast brand logo

» Toronto Method Mindfulness Handbook cover
with icon set

- Toronto Method Mindfulness icon set

Branding / Digital / Print / Visual Identity

KAPLAN Z LAW
FAMILY (¢)) ON AIR

1 Seeds

2 Emotion

3 Paradox

4 Damaged

5 Nondual

6 Nature

(¢2)

(¢1)

-
®
N

)=t

Eva Katz Portfolio | Freelance
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Freelance

| was commissioned to develop the brand guideline
for the Durham Children’s Aid Society.

- Durham Children’s Aid Society Brand Guideline

Branding / Digital / Print / Visual Identity

Brand Guideline

Who We Are

Logo Use

Logo Do’s & Don'ts
Logo Sizing

Brand Colours
Typography

DURHAM

g Children's Aid Society

Durham Children’s Aid Society | Brand Guideline

Who We Are

Our Vision
Families receive the support and resources needed to thrive in their cultures and communities.

Our Mission

Durham Chidren's Ald Society works collaboratively with families, community members and
service providers to overcome bariers to safe and healthy development of chidren and youth

Children's Aid Society

o)
(f’) DURHAM

Logo Sizing

Itis very easy to change the dimensions inadvertently, therefore extra care should be taken to
ensure that the logo is properiy used.

The logo must always be displayed at a size large enough to read. Clear space is determined
relative to the size of the logo, not as a border of a set distance.

— 3
Minimum Size

Logo Use

The logo is just one part of our ongoing campaign to increase our public image. The image
represents an adult reaching for and protecting a child. The figures are abstract so as to be
generic — in gender, age and race. The font used is very simple, easy to read and professional
looking.

The logo has the “TM" symbol (under the ‘am’ of the image). This is there to protect our
‘ownership of the logo. Ensure that the correct version of the logo is being used.

The logo may be used by other organizations with whom we have a relationship, for example:
for print material for joint projects or events. Everyone who wants to use the logo must receive
permission from the Society. Al logo usage must be coordinated with the Communications
department

Hort (o] o, .
Horizontal T Soolets daide &
s PP RUBIN G DR

Vertical [¢ ;)

Durtay

Black & Reverse

Chidrents Ald Society Chicren's Al Society

(;) Durtam (’3) Durtam

Social Media Icon Email First Lastname
Signature
Goll. 000 000000

® o0
Prone. 000 000000 0000
(Y) 6> Do

200

J

Dutham Chidron's Ad Socity | Brand Guideline

Brand Colours

We have consciously used blue and red as primary, simple colours. They are child-friendly,
yet professional, graphically effective and easy to work with in a variety of formats.

Primary Tints.

[ |
[ ]
s 02 ews 2w pws 1 | ]
‘ [ ]

Dy @ Doy c o [T ¢
Itis essential for our logo to be seen far Mo Moo v
‘and wide with optimal larty. It looks [— [ vos Yoo Yoo

reat big and smallbut not foo smal. K K o Koo

reatbig and smel, but not & ! 0.5inches 1inch

27 R R o R s
Try to stay above the minimu size o :
‘make sure our logo is always clear and 36 pixels 72 pixels £ 6 G 4
readable. 55 8 w8 %

O ERMO HEX 000 HEX 32

Safety zone

Its also important to make sure that
the logo has space to breathe.

mivssr w2 Durma

Durham Chiren's Ad Socity | Brand Guideline :

ow gh
wes AQ Aa AA s

Dusham Chiron's At Socioy | Brand Guideline &

Logo Do’s & Don’ts

@ Logo Do's

]

o o o o
G Doy | G R, | G2 Rusia | 692 R,

Display full-colour logo Display ful-colour on
white light backgrounds

dark backgrounds ith dark background.
@ Logo Don'ts.
o o
|8 o
| i DugpAy
Gt LD > Duriian
Rotate the logo Stretch the logo

@D | 6

Add drop shadows or Display the logo
other effects on busy backgrounds

Durham Chiren's Ad Socity | Brand Guideline P

Typography.

Font: Digital

Arial

Arial
Arial
Arial

Arial
abcdefghijkimnopgrstuvwxyz
013456789

Font: Body Font (seriffor body copy in printed materials)

I H e I_ m
I gll L
el TR L]
Heluri
F ill 1I| nTan
abedefghijkmnopgrstuvwxyz

013456789

Dutam Chikéen's Aid ety | Brand Gui
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Contactinfo

¢ Toronto & evakatzdesign.com M evakatz@icloud.com & 416-576-6445



http://www.evakatzdesign.com

